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Abstract

Mergers play a critical role in Corporate Strategic decision making.
This study concentrates on the most popular types of mergers such as
horizontal mergers, conglomerate mergers, vertical mergers, reverse
mergers, downstream mergers and upstream mergers. This study
analyses the investors preference towards different types of mergers.
This present study is based on primary data. The statistical tools of
simple mean, cluster analysis, discriminant analysis, chi-square test,
correspondence analysis, ANOVA, post-hoc analysis and canonical
correlation have been used in this study. This study finds that the
investors prefer to purchase the shares of the company which is
merging with a company in different industry group. This study also
finds that the profile characteristics of education, family members,
savings and period of investments are casting the maximum influence
on investor’s preference towards type of merger.

I.  Introduction
BUSINESS ENTITIES MAY formulate attacking and defensive strategies

to tide over their competitors and shine distinctly in the market. Entities are
in need of effective strategies to solve their immediate and routine problems
and challenges. The most important attacking and defensive strategy used
by the business entities is mergers. Mergers may be of various kinds such as
horizontal, vertical, conglomerate, downstream, upstream and reverse
mergers. Merger deal between two or more entities engaged in similar
business is termed as “Horizontal Mergers”. Companies engaged in same
business may feel it effective to join together to avoid competition among
themselves and strike a horizontal merger deal. Merger deals effected between
companies which are complementary to each other is referred to as “Vertical

* Associate Professor and Head of Department, CMR College of Engineering and
Technology, Department of MBA, Medchal Road, Hyderabad Telangana 501401, INDIA

** Dean and Professor, The Osmania University, Department of Commerce, Hyderabad
(Formerly Vice Chancellor Telangana University Nizamabad), Telangana 500007,
INDIA

Investors preference in Telangana State
towards different types of Mergers

Submitted January 2015; Accepted November 2016



202 Finance India

 Indian Institute of Finance

References

Aziz, N.A.A., (2013), “Managing corporate risk and achieving internal control
through statutory compliance”, Journal of Financial Crime, Vol. 20, No. 1, pp. 25–38.

Bae, A. K., J. Kang and J. Kim, (2002), “Tunneling or Value Added ? Evidence
from Mergers by Korean Business Groups”, The Journal of Finance, Vol. 57, No. 6,
pp.2695–2740.

Brady, J., (1996), “The future of marketing: old age or second adolescence?”,
Journal of Marketing Practice: Applied Marketing Science, Vol. 2, No. 4, pp. 7–10.

Braun, M. and S. Latham, (2012), “Pulling off the comeback: shrink, expand,
neither, both?”, Journal of Business Strategy, Vol. 33, No. 3, pp. 13–21.

Corhay, A. and A. T. Rad, (2000), “International acquisitions and shareholder
wealth Evidence from the Netherlands”, International Review of Financial Analysis,
Vol. 9, No. 2, pp. 163–174.

Cosco, J., (1995), “Down to the sea in ships”, Journal of Business Strategy, Vol.
16, No. 6, pp. 48–50.

Khan, Mohd Akbar Ali and Kotishwar, (2013), “Investors Behaviour towards
investment in Mutual Funds – A Comparative study in Telangana region in the
state of Andhra Pradesh”, Madras University Journal of Business and Finance, Vol. 1,
No. 1, pp. 23-37

Kumar, R., (2009), “Post-merger corporate performance: an Indian
perspective”, Management Research News, Vol. 32, No. 2, pp.145–157.

O’Regan, N. and A. Ghobadian, (2010), “Creating a world class business through
a merger of two equals: An interview with Paul Walsh, Chief Executive Officer of
Diageo plc”, Journal of Strategy and Management, Vol. 3, No. 3, pp. 285–298.

Tse, T. and K. Soufani, (2001), “Wealth Effects of Takeovers in Merger Activity
Eras: Empirical Evidence from the UK” International Journal of the Economics of
Business, Vol. 8, No. 3, pp. 365–377.

Weber, Y. and S. Tarba, (2011), “Exploring integration approach in related
mergers: Post-merger integration in the high-tech industry”, International Journal
of Organizational Analysis, Vol. 19, No. 3, pp. 202–221.

Wood, S., (2008), “Reinterpreting the great US department store bankruptcies
of the 1980s: A catalyst to strategic structural change”, Journal of Management
History, Vol. 14, No. 4, pp. 404–423.

Wrigley, N., (1997), “British food retail capital in the USA - Part 1: Sainsbury
and the Shaw’s experience”, British Food Journal, Vol. 99, No. 11, pp. 412–426.


